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Since this event was TnBAA's first large-scale
aviation expo, | created an “Exhibitor Manual”
that was distributed to all vendors.

Music City Aviation Expo

Event Branding and Marketing Campaign

Last September, | worked with the Tennessee Business Aviation Association (TNBAA)
to plan, brand, and market its first Music City Aviation Expo. The materials | created
include marketing emails, social media posts, a manual, banners, t-shirts, badges,
and more. The event was a great success with roughly 20 aircraft on static display,
50 vendor booths, and over 1,000 attendees.
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Part of my job for this event was to manage
the expo’s event page on TnBAA’s website
and to keep sponsor logos up to date.
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Mary Had a Little Lamb

Package Design

The goal for this project was to use a unique interpretation of a nursery
rhyme to conceptualize and design a multicomponent kit. This package
design won an AAF Gold Student ADDY.
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Website Design Services

CTC Networks is a managed IT service provider located in Franklin, TN.

| worked as their marketing assistant for the last two years, designing @ 0 @
and writing the content for email campaigns, creating service flyers and e _ il

brochures, and redesigning the company’s website.
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Metafisica
Branding Campaign

The objective for this project was to brand an
art exhibition for Nashville’s Frist Art Museum.
The materials | designed for this campaign
include a catalogue, a brochure, an invitation,
banners, and restroom signs.

| designed a brochure that unfolds into a et
poster of a colorful Metaphysical painting.
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| took photos of the banners and signs at the Frist, |
then Photoshopped the Metafisica branding on top.
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Can You Hack This?

Editorial Design

The goal for this project was to design an editorial
spread for a feature article in a magazine on a
particular subculture, making sure to pay special
attention to layout and appealing typography.

| used a mouse and keycaps to create a unique
composition for this spread. The keycaps spell
out “Hack Yeah!” along the left margin.
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Year 5

Branding Campaign

My goals for this project were to conceptualize and brand a community.
| created Year 5, a program and community dedicated to positioning
teenage mothers and their children for success. The components

| designed for this branding campaign include a brochure, a community
map, various advertisements, a website, and more.
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Suds & Duds

Branding Campaign and Senior Project Exhibition

The theme for MTSU’s 2019 Senior Project Exhibition was “businesses with a twist.”
| created Suds & Duds, an all-in-one laundry and marriage counseling service.

The materials | designed for Senior Project include an animated washing machine
drum, stationery, business cards, posters, signage, a magazine, and more.
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The circular text motif is meant to resemble many things:
bubbles, the drum of a washer or dryer, and a wedding ring.
Wedding rings are also hidden in the Suds & Duds logo.
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It's Time We Rethink

‘The Big Day”

SURVEY:

We surveyed roughly 100 divorced

that power Rather than Jolmngme
ur

Dial In!'is a thirty-page magazine | designed for
Suds & Duds. It contains three multiple-spread
articles and several advertisements.

skillset to the table. In fact, the most
ite the

in o
spouse, his family,or anyone o
within earshot the many ways your
spouse st meetng your needs,eed

couples decide to get divorced.
Here's the reasons we discovered:

“Irealized it was the lack of
commitment on my
because | didn't really feel
romantic towards him. |
always had felt more like
he was a friend to me.”

“Itwas the final straw when
he actually admitted to
cheating on me. | had a
feeling about it happening,
butl guess | denied it”

“I got frustrated of arguing
much”

“Ithink that being 19 atthe
time we got married, it just
didn't take. We didn't take

foryour
afection. Resiet he tamplation to
compare your spouse to an imaginary
ideal you've created in your head, or
what romance films have told you a
“perfect” spouse would look and act

opposite: One partner is strong in areas
where the other partner is weak, and
vice versa, Total equality is not the goal,

Itstrue, from alegal and intellectual
standpoint, that you don't owe your
spouse a back rub, a blow job, or
even akind word of encouragement.
Sure, you can take the position that
if your wife's ego is so fragle that

like. Your partn
Weall do. If there’s nothing big to
cheer for at the moment, cheer for
the smallthings your spouse is doing
well. When people have a taste of
victory, they often crave more of it

Rethink Expectations

Al her that she's
beautiful i's something she should
take up with her therapist—but why?
How hard i itto be kind? How hard
is it to be supportive and loving, even
whentisn'ttechnicaly required?
Martiage gives you a myriad of
opportunities, day after day, o show

kindness

aculture, that if your spouse isn't
meeting all your needs, in ever

aspect oflfe,all o the time, they're
faiing at the ob of being your spouse.
Perhaps your spouse s a supportive,

toanother person. A person whois,
attimes, as weak, lonely, confused,
and insecure s you. And not just
iny person—a person who, out of
the 77 billion people on the planet,

istener, parent,and 2 good
financial partner,but they aren' the
most exciting and

hands and walk the path with,

you've ever had, or they don't enjoy
precisely the same vacation habits
or food choices as you. Resist the

Ifyou've had
and your spouse tells you that she's

also had a stressful day at work, don't
tryto "win” the stress competition for

temptati

should have”

“The stress of ryingto figure
out the finances became
awedge that was really
insurmountable.”

of therapy. It tells us, above all else,
that we aren't okay just the way we are.

that out how equally

Rather than joining the din of critics and pointing out to
your spouse, his family, or anyone else within earshot
the many ways your spouse isn't meeting your needs,
feed your spouse’s appreciation for your affections.

marriages, to focus your energies

and communications on the ways

your spouse has "failed” you by not
meeting 100 percent of your needs 100
percent of the time. Take a moment

or much more stressful your day
was. If your needs aren't being met
atany particular moment, its not
gongtolmpeave the shuston yur
spouse’s needs aren't met either.

p
match and what's less than-ideal
Not every virtue and vice in your
relationship is equal. Don'tlook at
love as binary. Reject the idea that if
amarriage isn't perfect, it sucks. A

oneof you awiul, taking
steps to make sure the other s feeling
equally awfulisn't going to help.
The marriages that end up in my
office all,at some point, started

Whether P of your needs
sports cars, ys the. ‘much of

‘same: Something is wrong o | mlssmg,

and the solution to our shortcomings. B

or failures is the product being sold. Equity Is the Goal

sc
tofallinto the trap of “Why should |
let my spouse have a night out with
friends when | haven't had a night out
with my friends in ages!” Great job.
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